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OPTIMISING OOH 
 



Accountability  

OPTIMISING THE MEDIUM 

AND THE RESEARCH 



 

STATURE and CREDIBILITY 
 through  

STRATEGIC MARKETING 
EFFORTS 

 

Provide a CURRENCY  for 
the industry to EVALUATE 

and better PLAN OOH 



Innovative 

Research!  



We are on the International map for 
OOH research  



Credible Audience metrics  

Committed to growing the industry  

Success for all stakeholders  



A YEAR OF INNOVATIONS 

THE UK STORY AND CASE STUDIES 

NEW INSIGHTS AND GUIDELINES 

THE VALUE OF THE CURRENCY 
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Managing Director, ROUTE UK  

Lauren Shapiro  
Technical oversight & Quality Control, Kuper Research  

Howard Lonstein  
Marketing Manager, Outdoor Network  

CLOSING & QUESTIONS 



#OMCRoad19  

And follow us on 

@SouthAfricaOMC  



OMC YEAR IN REVIEW  
Jorja Wilkins 
 



30 

individuals 

trained  

+1800 
packages 

created in 

Quantum  

6 264 
sessions on 

Quantum in 

12 months  

10 959 hours 

of OOH 

planning in 

12 months  

913 hours 

on average 

spent 

planning 

OOH 

Average 

value  of 

package  

R350 598 

12% 

increase in 

User 

licenses  
Over 70% 

of Roadside 

Billboards**  

Industry 

discussions 

with  BRC,  

ES, MRF, 

Nielsen    

More users, More hours, More effective 

and efficient OOH Planning!  



But thatõs not allé 

We have listened to the users and 
have made the following 
enhancements  to the Quantum 
Software  
 

Our goal is make the software even 

more user friendly!  

 

 

 



And we are forever updating ROAD to 
include new questions & segmentations  

SEMs will be included  
 

SELs have been included  
 

MRF segmentation will be added  

 



Weõre constantly upgrading the system! 

Costs are 
included! 



The continual enhancements and 
modifications to Quantum software  
Å New demographic variables (mode of transport and home language) included that allow for multi mention responses  

Å SEL segmentation added to the demographics  

Å The demographics selection tree has been adjusted to be in a more logical order  

Å Demographics grouped for ease of selection, e.g  age groups, education, income, etc.  

Å The ability to select more than one target market and to obtain metrics panel by panel for each target in additional columns.   

Å Cost  and discounts added to the frame selection and in the schedule analysis  

Å Users are able to manually change costs  

Å The ability to lock columns function added  

Å Target market description added to columns in the frame selection  

Å Columns added to indicate whether  the sample size for a district municipality is too small to be measured  

Å Community size column added  

Å Changes to the Quantum Optimiser developed to suit the South African market and now includes optimising on cost with a 
further layer of objectives  

Å Changed optimiser to allow users to select length of campaign (was 1 week only previously)  

Å Various graph format changes and enhancements  

Å The ability to decide on whether to use Bing or Google maps added  

Å Technical measure put in place to speed up the processing of schedules  



Making planning even easier!  

OPTIMISER based on Budget!  
 

Not available anywhere else in Africa ð as 
costs/billboard are not loaded!  

 

What does this mean?   Financial criteria can 
be used along with reach/impacts!  



Advanced OOH Planning  

ARE YOU READY?  

REACH  

BUDGET  

Video Files/Reach.mp4
Video Files/Budget.mp4
Video Files/Budget.mp4

