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Large-scale south African programmatic campaign across : - '
programmatically enabled screens in five provinces.
Campaign objectives - A [
QO Amplify awareness and interest in < ,
Takealot luxury beauty and makeu . 2 = = =¥
brands.( Esterey Laude); and Bobbi Eri)rown OOOOO Target audlence' R | =
QO Drive attributed conversions E@] Q Beauty enthusiasts ’
O Tech-savvy individuals that are SN
Takealot is a leading online retailer in South comfortable shopping online for 2 G B e
Africa. It caters to a diverse customer base that cosmetics and beauty products ‘
includes beauty enthusiasts, tech-savvy O Female skewed aged 20 to 50+ = & e —
individuals, young professionals, students, e -t
families, and older adults.
The company offers a wide range of products, Inventory
including electronics, fashion, home essentials, 03%% Q 59 iVisions Eye-level from CAMPAIGN RESULTS
and more, and it provides convenience and fast JCDecaux media owner
delivery services to urban and suburban Q Geographic coverage: South
residents. Q Africa all key provinces (EC,
FS, WC, MP and KZN
The programmatic OOH execution increased AUblEEE s e BLANNEL QCENED
brand visibility, drove beauty enthusiasts to the UNIVERSE SIZE 10 668 240
e-commerce platform, and ultimately boosted REACH IN 000s 5257 080 6 720 632
sales and brand awareness. REACH IN % 49,28% 63,03%
The prDOOH campaign leveraged DV360 as a preferred DSP. It was crafted to run at FREQUENCY 13 12
eye level and spectacular screens, reaching five provinces across South Africa. VACs 68 342 037 80 647 585

o @ viooh.com » Display & [ P Attributed conversion was 54,73% equivalent to in excess of 3.3 million uniques
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